What is claimed is: 

1. A method of giving gifts via online networks by 
utilizing communication networks wherein the gift senders 
select and give gifted goods to gift recipients referring to 
the preferable goods information on preferable gifted goods for 
gift recipients as selected information provided by gift dealers 
handling gifts based on the information on gift recipients 
registered either by gift senders or gift recipients. 

2. A method of giving gifts via online networks as set 
forth in claim 1 wherein at least one information is contained 
in the registered information on gift recipients, selected from 
hobbies, wants, favorite goods, favorite colors or patterns, 
things they are interested in, recent schedules, anniversaries, 
family structures, sexual distinctions, and ages. 

3. A method of giving gifts via online networks as set 
forth in claim 1 wherein gift dealers handling gifts provide 
gift recipients with preferable gifted goods information which 
is selected based on the registered information of the said gift 
recipients before the anniversaries of the gift recipients 
together with the information of the said anniversaries by using 
e-mail . 

4. A method of giving gifts via online networks giving 
gifts by using communication networks wherein the users 
including at least one gift sender jointly own the virtual space 
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and the symbols defined for each user in the said virtual space, 
and by exchanging messages in this virtual space, at least one 
gift senders among users select and give gifts to gift 
recipients . 

5. A method of giving gifts via online networks as set 
forth in claim 4 wherein at least a virtual store is provided 
in the virtual space and gift senders select and give the gifted 
goods to gift recipients by using the said virtual store. 

6. A method of giving gifts via online networks as set 
forth in claim 5 wherein gift dealers handling gifts select the 
preferable gifted goods for each user and provide the information 
on the gifted goods preferable for one user to the other user 
based on the messages that have been exchanged. 

7. A method of giving gifts via online networks as set 
forth in claim 6 wherein at least one user among users is a gift 
recipient . 

8. A method of giving gifts via online networks as set 
forth in claim 6 wherein the number of users is two. 

9. A method of giving gifts via online networks as set 
forth in claim 6 wherein users love each other. 

10. A method of giving gifts via online networks as set 
forth in claim 6 wherein users are doing omiai in the virtual 
space . 

11. A method of giving gifts via online networks wherein 
communication networks are utilized to give gifted goods when 
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users jointly own the virtual space utilizing communication 
network and symbols defined for each user in the said virtual 
space, the said users at least select a group of gifted goods 
to be selected as favorite gifted goods in the said virtual space, 
gift dealers handling gifts send gift recipients storage media 
including the said information on a group of gifted goods, gift 
recipients, by using the said storage media, select the favorite 
gifted goods among a group of gifted goods and send the 
information on gifted goods to gift dealers handling gifts via 
communication networks, gift dealers handling gifts receive the 
information on gifted goods, and by sending the gifted goods 
related to the said information on gifted goods, gift senders, 
or the said users give gifted goods to gift recipients. 

12. A method of giving gifts via online networks wherein 
two engaged users at least select a group of gifted goods to 
let gift recipients or attendance at the wedding ceremony select 
their favorite gifted goods as presents, gift dealers handling 
gifts send gift recipients CD-ROMs containing the information 
on the said group of gifted goods as presents, gift recipients, 
by using the CD-ROMs, select the favorite gifted goods among 
a group of gifted goods and send the information on gifted goods 
to gift dealers handling gifts via communication networks, gift 
dealers handling gifts receive the information on gifted goods 
and by sending the gifted goods related to the information on 
the said gifted goods, gift senders, or the said users give gifted 
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goods to gift recipients. 

13. A method of giving gifts via online networks as set 
forth in claim 11 wherein at least a virtual store is provided 
in the virtual space and gift senders select and give the gifted 
goods to gift recipients by using the said virtual store. 

14. A method of giving gifts via online networks as set 
forth in claim 11 wherein the information on gift recipients 
is contained in a CD-ROM and the information on gift recipients 
is sent to gift dealers handling gifts with the information on 
gifted goods. 

15. A method of giving gifts via online networks as set 
forth in claim 11 wherein sending information including e-mail 
address information on gift dealers handling gifts in a CD- 
ROM, and when data contained in a CD-ROM are displayed on the 
screen of the computer and favorite gifted goods are selected, 
e-mail including the information on gifted goods is sent to gift 
dealers handling gifts by this sending message utilizing 
communication networks. 

16. A method of giving gifts via online networks as set 
forth in claim 11 wherein message information, or a message from 
gift senders to gift recipients is contained in a CD-ROM. 

17. A method of selling goods related to childbirth via 
online networks wherein a symbol defined for each user can 
purchase goods related to childbirth confirming goods at least 
necessary before and after childbirth by experiencing the 
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process of childbirth including before and after childbirth. 

18. A method of selling goods related to childbirth via 
online networks as set forth in claim 17 wherein pregnant women 
or married couples of whom wives are pregnant are targeted as 
users . 

19. A method of selling goods related to childbirth via 
online networks as set forth in claim 17 wherein the virtual 
stores are provided in the virtual space, and users select and 
purchase goods related to childbirth utilizing the said virtual 
stores . 

20. A method of selling goods related to childbirth via 
online networks as set forth in claim 17 wherein dealers handling 
goods related to childbirth present the preferable goods related 
to childbirth to each user by selecting the preferable goods 
related to childbirth for each user based on the messages which 
users exchange each other. 
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